
about God.  

They also have a 

strong focus in en-

couraging and training 

young people in lead-

ership. So they do a 

lot of team building 

stuff and a lot of the 

employees at camp 

are young people 

(16/17+) —even as far 

as the directors of the 

camp being in their 

twenties. Their belief 

in young   people 

there is amazing and 

they really do their 

part in trying to raise 

up a new generation 

of young leaders.  

 

 

As I have already said 

in my email updates— I 

am going to Canada 

again this summer to 

work at the Christian 

Sports camp 

(www.muskokawoods.c

om). I will be working 

as a Special Needs 

Counsellor. I will as-

signed a child to look 

after from all different 

age ranges who need 

more special attention 

at camp.  

I am really looking for-

ward to heading out 

there again and seeing 

a lot of the children and 

young people that I 

worked with last year. 

The camp is centred 

around building rela-

tionships with the 

guests out there who 

often come year after 

year. They engage in 

the whole post-

modernism stuff and try 

to evangelise to this 

generation. They wel-

come the young people 

into the Muskoka 

Woods community and 

aid them in their jour-

ney of trying to figure 

out what they believe 

Muskoka Woods 

College Life... 

We are now approach-

ing the end of our BA 

course so there are 

lots of essays and ex-

ams to be done in the 

next couple of weeks. 

We will also be finish-

ing our Sunday place-

ments at two local 

churches this week-

end. So there’s a lot 

going on and I’m find-

ing that there aren’t 

enough hours in the 

day to do all that I want 

to do!  

I have recently also 

tried to get a prayer 

room here at Matter-

sey. With the various 

rules etc. and lack of 

space it may not hap-

pen but I’m really trying 

to push for it to go 

ahead! So remember 

that in your prayers! I 

think TCF’s passion for 

24/7 prayer has rubbed 

off on me!  

 

Lighthouse Homeless Project 

I am involved in prayer for this centre and have volun-

teered there serving the homeless people in Rotherham. 

Recently a lot of the visitors and residents have made 

commitments to Christ so that’s amazing news. They are 

attending bible studies and have been trying to get their 

life back on track.  

However, there has also been some bad news with two 

tragic deaths of homeless people. There is also a huge 

need for provision in terms of food.  

 

So although huge progress is happening and God is 

clearly working if you could remember the centre in your 

prayers then I will be truly grateful.  

Cassie Lam 

Update on Mattersey 

Guests at camp enjoying a game! 
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Prayer Points: 

• That essays and exams 

go well 

• That the prayer room at 

college will go ahead 

and that there is a re-

mit to have 24/7 prayer 

time at Mattersey 

• The Lighthouse Project 

will receive all that they 

need and that people in 

the centre will come to 

know Christ. 

• The Ministry at Mus-

koka Woods 

Romania 



This story can fit 150-200 

words. 

One benefit of using your 

newsletter as a promotional 

tool is that you can reuse 

content from other market-

ing materials, such as press 

releases, market studies, 

and reports. 

While your main goal of 

distributing a newsletter 

might be to sell your prod-

uct or service, the key to a 

successful newsletter is 

making it useful to your 

readers. 

A great way to add useful 

content to your newsletter is 

to develop and write your 

own articles, or include a 

calendar of upcoming 

events or a special offer that 

promotes a new product. 

You can also research arti-

cles or find “filler” articles by 

accessing the World Wide 

Web. You can write about a 

variety of topics but try to 

keep your articles short. 

Much of the content you put 

in your newsletter can also 

be used for your Web site. 

Microsoft Publisher offers a 

simple way to convert your 

newsletter to a Web publica-

tion. So, when you’re fin-

ished writing your newslet-

ter, convert it to a Web site 

and post it. 

from which you can choose 

and import into your news-

letter. There are also several 

tools you can use to draw 

shapes and symbols. 

Once you have chosen an 

image, place it close to the 

article. Be sure to place the 

caption of the image near 

the image. 

This story can fit 75-125 

words. 

Selecting pictures or graph-

ics is an important part of 

adding content to your 

newsletter. 

Think about your article and 

ask yourself if the picture 

supports or enhances the 

message you’re trying to 

convey. Avoid selecting im-

ages that appear to be out 

of context. 

Microsoft Publisher includes 

thousands of clip art images 

Inside Story Headline 

Inside Story Headline 

dures or improvements to 

the business. Sales figures 

or earnings will show how 

your business is growing. 

Some newsletters include a 

column that is updated 

every issue, for instance, an 

advice column, a book re-

view, a letter from the presi-

dent, or an editorial. You 

can also profile new employ-

ees or top customers or 

vendors. 

Inside Story Headline 

This story can fit 100-150 

words. 

The subject matter that ap-

pears in newsletters is virtu-

ally endless. You can include 

stories that focus on current 

technologies or innovations 

in your field. 

You may also want to note 

business or economic 

trends, or make predictions 

for your customers or cli-

ents. 

If the newsletter is distrib-

uted internally, you might 

comment upon new proce-
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of managers in your organi-

zation is a good way to give 

your newsletter a personal 

touch. If your organization 

is small, you may want to 

list the names of all employ-

ees. 

If you have any prices of 

standard products or ser-

vices, you can include a list-

ing of those here. You may 

want to refer your readers to 

any other forms of commu-

nication that you’ve created 

for your organization. 

You can also use this space 

to remind readers to mark 

their calendars for a regular 

event, such as a breakfast 

This story can fit 175-225 

words. 

If your newsletter is folded 

and mailed, this story will 

appear on the back. So, it’s 

a good idea to make it easy 

to read at a glance. 

A question and answer ses-

sion is a good way to quickly 

capture the attention of 

readers. You can either com-

pile questions that you’ve 

received since the last edi-

tion or you can summarize 

some generic questions that 

are frequently asked about 

your organization. 

A listing of names and titles 

meeting for vendors every 

third Tuesday of the month, 

or a biannual charity auc-

tion. 

If space is available, this is a 

good place to insert a clip 

art image or some other 

graphic. 

Back Page Story Headline 

Primary Business Address 

Your Address Line 2 

Your Address Line 3 

Your Address Line 4 

Phone: 555-555-5555 

Fax: 555-555-5555 

E-mail: someone@example.com 

This would be a good place to 

insert a short paragraph about 

your organization. It might 

include the purpose of the 

organization, its mission, 

founding date, and a brief 

history. You could also include 

a brief list of the types of 

products, services, or pro-

grams your organization of-

fers, the geographic area cov-

ered (for example, western 

U.S. or European markets), 

and a profile of the types of 

customers or members 

served.  

It would also be useful to in-

clude a contact name for read-

ers who want more informa-

tion about the organization. 

Cassie Lam 

Your business tag line here. 

Organization 

We’re on the Web! 

example.microsoft.com 

Caption describing 

picture or graphic. 


